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BBO/JHAA YACTbD

1. EJIX OCBOEHUA JUCHUITJINHBI
HensamMu ocBoeHHMS TUCHMIUIMHBI «HOCTpaHHBIN S3BIK» SBISIOTCA (HOpPMUPOBAHHE Yy
0o0yyarolMXcsi HaBbIKOB M YMEHUH MHOSI3BIYHOIO OOLICHMs: YTEHUE aJalTUPOBAaHHON U
ayTEHTHYHOH JINTEPaTyphl C pa3IMYHBIMU LEJSIMH, yyacTue B Oecesie MOBCEJHEBHOTO JIEJIOBOTO U
00IIIeHayYHOT0 XapaKTepa, YMEHHE BECTH MEPENUCKY OOMXOMHOTO M JIEJIOBOTO XapaKTepa; OOIIe
KOMMYHHUKAaTHBHON KOMIIETEHIIMM OOYYarolluXcs, pPa3BUTHE U COBEPLICHCTBOBAaHHME HABBIKOB
OOIIeHUs; HABBIKOB YTEHUs, ayJUpOBaHMsA, TOBOPEHUS M IMCbMa HA AaHIVIMHCKOM S3bIKE;
NOHMMAaHHE IHAJOTHYECKOM W MOHOJIOTMYECKOH YCTHOH peuM; CHCTEeMHBIX 3HaHHWH B o0jacTu

peanuii 1 KyJIbTypbl MUPa U3y4aeMOTO SI3bIKa U MEKKYJIbTYPHBIX Pa3IN4nM.

2. TIEPEYEHb IIJTAHUPYEMBbIX
JANCIHUITVIMHE

[Tnanupyemble pe3yabTaTbl 00y4eHHUs MO TUCHUILUINHE, COOTHECEHHBIE C YCTAaHOBJICHHBIMU B
o0pa3oBaTeNbHONW MpPOrpaMMe HHAMKATOPAMHU JIOCTHKECHUS KOMIIETEHIMH, MpPEICTaBICHB B

PE3YJIBTATOB OBYYEHHUA 11O

Tabymue 1.

3. MECTO YYEBHOM JIJUCHUILJIMHBI B CTPYKTYPE OIl

3.1.

VYyebHasgs OUCUUIUIMHA

«IHOCTpaHHBIN  SA3BIK»

OTHOCUTCA K 00s3aTelIbHBIM

JTUCIUIUIMHAM Y4eOHOro Iu1aHa o0pa3oBaTebHOM MPOrpaMMBl.

Taonuma 1

IInanupyemble pe3ybTaThbl 00y4eHHs M0 AUCHHUILINHE, COOTHECEHHbIE C YCTAHOBJIEHHbIMH B
o0pa3oBaTeIbHON NPOrpaMMe HHAMKATOPAMH A0CTHKECHHUS

Kon n Kon u HaumenoBanue | Ilnanupyemsle pe3y/ibTaThl 00yUeHUsI N0 AMCIUIIIMHE
HAHMEHOBaHHe HHIHKATOPOB
KOMIIeTeHLIMH AOCTH:KEHM
BBINYCKHUKA KOMIIeTeH 1M i
1 2 3
YK-4. Criocobern | YK-4.1. Ucnionp3yer 3HaTh: MOHATUA, TEPMUHBL, OMPEACICHUS, UCIOJIb3YEMbIE
MIPUMEHATh COBpPEMEHHBIE B Kypce «VHOCTpaHHBIH s3BIK»; (OPMBI YCTHOTO H
COBpEMEHHBIE KOMMYHHKATHBHBIE MUCBMEHHOTO OOIICHUsI, HEOOXOAUMBIE JUIS TOCTHKEHHUS
KOMMYHHKAaTUBHBI | TEXHOJIOTHUH Ha MTOCTaBJICHHBIX LENEH.
€ TEXHOJIOTHH, B PYCCKOM U YMeTb: CTPOUTH LEJIOCTHBIC, JIOTUYECKH CBSI3HBIC
TOM YHCJIE Ha WHOCTPaHHOM(BIX) BBICKA3bIBaHUS B PAa3HBIX (YHKIMOHAIBHBIX CTHIISX
WHOCTPAaHHOM(BIX) | sI3bIKe(aX) JUIS YCTHOW WM TIMCBMEHHOW pedd; BECTH Oecedy Mo Temam,
sA3bIKe(ax), AT aKaJIEMHYECKOT0 U MIPOMICHHBIM B Kypce.
aKaJIeMUYECKoro | MpodeccHoHaIbHOTO Biiagerb: HaBBIKAMH HCCIICAOBAaHMUSA IHMCBMEHHBIX H
u B3aMMO/ICUCTBUSI. YCTHBIX TEKCTOB; HABBIKAMH aHaIHM3a MPOQeCcCHOHATEHON
npogeccCHoHAIBEHO JUTEepaTypsl M TEPUOAMYECKUX W3JAaHUM; HaBbIKaMHU
ro aHajaM3a TPaMMAaTHYECKHX  S3BIKOBBIX  CPEIACTB M|
B3aMMOJCHCTBUSA nepesadyy X Ha POJHOM SI3BIKE.
YK-4.2. CBoOomHO | 3HATBH: ONTUMANBHBII MHUHHUMYM TpPaMMaTHYECKUX
BOCIIPHHUMAET, MOJENeH M JIEKCHYECKHX EIOWHUL], XapaKTepHBIX UL
aHAIM3UPYET U | YCTHOTO M NHCBMEHHOrO  OOIIEHUs;  OCHOBHBIE
KPUTHUYECKH OIEHHBAET | TEMaTHYECKUE pa3JIelibl Kypca.
aKTyaJIbHbIC YMeTb: aHaIM3UpPOBATh U MHTEPIPETHPOBATH ayIHoO-,
poccuiickue U | BUICO- M TEKCTOBbIE MaTepHajbl HA AHIJMHCKOM S3bIKE
3apyOeKHEBIE 0 JAaHHOW DJKOHOMHUYECKOM TEeMaTHUKe; COCTaBJIATh
HUCTOYHHUKHU MOHOJIOTMYECKUE BBICKA3bIBAHUS Ha aHTJIUICKOM S3BIKE.
uHpopMarmu B 1ensx | BiageTb: HaBbIKaMH [TOKUCKA, BEIOOPA, aHATN3A SI3BIKOBBIX
aKaleMHUECKOI0 CPEACTB B 3aBUCHMOCTH OT LIEJIM U CUTYyallMM OOIICHHUS;
B3aMMOJEHUCTBUS. HaBbIKAMM KOMMYHMKAallUd B HWHOA3BIYHOM  cpene;
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HaBBIKAMH COCTABJICHUS W CUCTEMATHU3AIUU TIIOCCAPUS T10
JTAaHHOM YKOHOMHYECKOU TeME.




OCHOBHAA YACTDH _
1. OFBEM JUCHUMIIJIMHBI 1 BU/Ibl YHEBHOMU PABOTbI

PacnipenesieHne TpyA0eMKOCTH Y4eOHOM JMCHHUIIIMHBI 10 BUIaM padoT
10 ceMecTpaM JJist 3209HOM GopMbl 00yUeHust

TpynoeMKoCTb
Bun yae6HO# paboThI 5 = wac. ceM;:(;paM
i 1 2
OO01as TpyI0EeMKOCTh JUCIUIUIMHEL [0 YYEOHOMY IIaHy 8 288 108 180
KonrakTtHast paboTa, B TOM YHUCIIe: 32 16 16
AyIuTOpHBbIE 3aHATUS 32 16 16

Jlexumu (JT)

[paktuueckue 3ansatus (I13) 32 16 16
CamocrosTeabHas padora (CPC) 256 92 164
B TOM YHCIIE:

KypcoBas paboTa (ITpoeKT)

B TOM YHCIIE:
KOHTaKTHast paboTa (MHIUBUIYyaJIbHbIC KOHCYJIBTALUU U
3almTa KypcoBoi paboThl)
KOHTPOJIbHBIE paboTHI (110 y4eOHOMY IUIaHY)
OKk3ameH
B TOM YHCIIE:
KOHTaKTHas paboTa (KOHCYJIbTallH Mepe]] SK3aMEHOM )
3auet//lndpepeHnmpoBaHHEbI 3a4eT 8 4 4

2. COAEP)KAHHME PA3JIEJIOB JUCIUIIJIMHBI
Temarudeckuil miaH, CTPYKTYpPUPOBAaHHBIM 10 BHJAM Y4eOHBIX 3aHATHH C yKa3aHUEM HX
00BEMOB B COOTBETCTBUHU C YUEOHBIM IJIAHOM

No HaumenoBanue Tembl yueOHOM Bunpl yaeOHOI 1esITeIbHOCTH, ®dopma
NESITEIbHOCTH, BKITIOYast BKITIOYAsi CAMOCTOSITEIIbHY IO TEKYIIEeTO
CaMOCTOSITEIIbHYIO paboTy paboTy 00yJaronumxcs B yacax KOHTPOJIA
oOyuJatromuxcs (B 4ac.) J 113 CpP BCETO yCIIEBAEMOCTHU
1 Careers 4 22 26 TECTBI
2 Companies 4 22 26 TECTHI
3 Selling 4 22 26 TECTHI
4 Marketing 4 22 26 TECThI
5 Brands 2 22 24 TECTBI
6 Travel and culture 2 22 24 TECTBI
7 Change 2 22 24 TECThI
8 Company structure 2 22 24 TECThI
9 Advertising 2 20 22 TECTHI
10 Cultures 2 20 22 TECTBI
11 Human Resources 2 20 22 TECThI
12 Ethics 2 20 22 TECThI
3auver, i pepeHNPOBAHHBIN 3a4eT 8
UTOro 32 256 288




3. COAEP KAHUE JUCIUIIJINHbI

3.1.Conepxxanue JIEKIIMOHHBIX, NMPaKTHYECKHUX 3aHATHI. Conep:kanue

CaMOCTOSITeIbHOM PadoThI.

Tema 1 Careers

IIpakTuyeckoe 3ausitue. Career plan, social networks and career prospects. Managing
people’s careers.

CamocrosiTesibHas padoTa. [lonroroBka kK MOHOJIOTY U Oecesie ¢ mpernoaaBaTeieM.

Tema 2 Companies

IIpakTuyeckoe 3ansaTue. Companies and their types. Company performance.

CamocTosiTebHast padoTa. [loaroroBka kK MOHOJIOTY U Oecesie ¢ MPEenoaaBaTeIeM.

Tema 3 Selling

IIpakTnyeckoe 3ansitue. Ways of selling: street markets, cold calling, selling online, B2B
E-commerce: advantages and disadvantages.

CamocTosiTebHast padoTa. [loaroroBka k MOHOJIOTY U Oecesie ¢ MPEnoaaBaTeIeM.

Tema 4 Marketing

IIpakTnyeckoe 3ansitue. “Marketing mix”: The 4 Ps and the 4 Cs. Marketing methods.
Successful and unsuccessful marketing.

CamocTosiTebHast padoTa. [loaroroBka k MOHOJIOTY U Oecesie ¢ MPEnoaaBaTeIeM.

Tema S Brands

IIpakTnyeckoe 3ansitue. Brand management. Successful and luxury brands

CamocrosiTesibHas padoTa. [lonroroBka k MOHOJIOTY U Oecesie ¢ mpernoaaBaTeeM.

Tema 6 Travel and culture

IIpakTuyeckoe 3ansaTHe. Business travel services

CamocTosiTenbHast padoTa. [loaroroBka Kk MOHOJIOTY U Oecesie ¢ MPEenoaaBaTeIeM.

Tema 7 Change

IIpakTnueckoe 3ansitue. Managing change successfully. Change-related problems.

CamocTosTebHast padoTa. [loaroroBka kK MOHOJIOTY U Oeceie ¢ IPENoAaBaTeIeM.

Tema 8 Company structure

IIpakTuueckoe 3ansaTue. Successful organisations. New business structures: flexibility and
flat structures.

CamocTosiTebHast padoTa. [loaroroBka kK MOHOJIOTY U Oeceie ¢ IPENoAaBaTeIeM.

Tema 9 Advertising

IIpakTnueckoe 3ausaTue. Types and goals of advertising. Advertising campaigns.

CamocTosiTesibHast pa6oTa. [10roToBKa K MOHOJIOTY U Oecejie ¢ MPEToAaBaTeiieM.

Tema 10 Cultures

IIpakTnueckoe 3ansitue. Cultural differences. Cross-cultural communication.

CamocTosiTeqbHast padoTa. [loaroroBka K MOHOJIOTY U Oeceie ¢ IPENoaaBaTeIeM.

Tema 11 Human Resources

IIpakTnyeckoe 3ansitue. Personnel assessment and development.

CamocTosiTesibHast pa6oTa. [1oroToBKa K MOHOJIOTY U Oecejie ¢ MPErnoaBaTeiieM.

Tema 12 Ethics

IIpakTnueckoe 3ansitue. Corporate responsibility. Industrial espionage, corporate
espionage, intellectual property theft.

CamocTosiTesibHast pa6oTa. [1oroToBKa K MOHOJIOTY U Oecejie ¢ MPErnoaBaTeiieM.

4. METOANYECKHUE YKA3ZAHUSA JJ OBYYAIOIIUXCSA 10O OCBOEHUIO
JNCHUIIVINHbI
AyautopHas padora
OCHOBHBIMH BUIaMu aYI[I/ITOpHOﬁ pa6OTI>I 06yqa}0m1/1xcs[ SABIIIKIOTCA  JICKIIMU U
NPaKTUYECKHUE 3aHATHS.
IIpakTHyeckue 3aHATHUS CIIy)KAT JJS 3aKpeIUICHUS W3YYEHHOIO MaTepuana, pa3BUTUSA
YMEHUH U HaBBIKOB IMOATOTOBKM COOOLICHMH MO MpoOjeMaTuke, NPUOOPETEHUs OMbITa YCTHBIX
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nyONMYHBIX BBICTYIUIEHUH, BEIEHUS MAMCKYCCHM, apryMEHTallMd M 3alllUThl BbIJIBUIAEMBbIX
MOJIOKEHUH, a TAaKXKe JJIs1 KOHTPOJIS IMPEToIaBaTesieM CTETEHU MOATOTOBIEHHOCTH 00YYaromuXxcs
110 U3y4aeMOH JUCLUILIMHE.

[IpakTryeckoe 3aHATHE IMpeanojaracT CBOOOAHBI OOMEH MHEHHMSMU N0 U30paHHOU
tematuke. OH HauyMHAETCAd CO BCTYIHUTEIBHOIO CJOBa IpenojaBaTelis, (POPMYJIUPYIOIIEro LeNb
3aHATUS. W XapaKTePHU3YIOLIETO €ro OCHOBHYIO MpoOjieMaTuky. 3areM, Kak IpaBHIIO,
3acIymMBalOTCs  coolmenus oOydaromuxcs.  OOCyXIeHHe COOOIIEHUsS COBMEIIAETCS C
paccMOTpeHHEM HaMe4eHHBIX BorpocoB. CooOuieHus, mpeanoiaraloye aHauu3 myOauKayi 1mo
OTJEJIBHBIM BOIIPOCAM MPAKTUYECKOTO 3aHATHS, 3aCIIyIIHMBAIOTCS OOBIYHO B CEPEIUHE 3aHATHS.
[Moompsiercs BIIBUKEHUE U 00CYKICHNE alIbTepHATUBHBIX MHEHUH.

KadectBo y4eOHON paboThl OOydYaromuxcsi TMpernojaBaTelb OIEHUBACT B  KOHIIE
NPaKTUYECKOTO 3aHATHS, BBICTABIISAS B paOOUMii ’KypHAJ TEKYIIUE OLCHKH.

KoHcyabTanum  mpoBOIATCS  JUIsL  BceX  OOydaroUMXCsli 1O NpeABAPUTEIbHON
JIOTOBOPEHHOCTH € MPEIoIaBaTesieM U B paMKax rpaduka rnposefeHus KoHcynbranuid. C rpaduxom
IPOBE/ICHUS KOHCYJIbTAlMI MPenoaBaTeisi MOKHO 03HAKOMUTHCS Ha Kadezape.

CamocTrosiTesbHasi padora

CamocrostenbHas paboTa — HM3ydeHHE MaTepuala MPAKTUYECKHX 3aHATUH U
PEKOMEHIOBAaHHON JIMTEPaTyphl, BBIMOJIHEHUE 3a/JaHUil MpemnojaBaress, a Takxke mpopaboTka
OTJENBHBIX TEM M AaCIEKTOB JAUCUUIUIMHBI B BHJE JOKIAJ0B U COOOLICHWH, MOJArOTOBKA K
IIPOMEKYTOYHON aTTECTALUU.

IIpoMe:kyTOuHasi aTTECTALUSA

N3yueHne  AUCUUMIUIMHBI ~ 3aKaHYMBAETCA  IPOMEKYTOYHOM aTTecTalueil, KoTopas
IPOBOJUTCA MO BceMy ee coiepxaHuio. dopma MPOMEXYyTOUHOM aTTecTalluu, MpesyCMOTpEHHas
y4eOHBIM IIJIAHOM — 3a4eT, TU(PEpEeHIIMPOBAHHBIN 3a4eT.

K npomesxkyTouHON aTTecTaluu JOIMyCKAIOTCs 00ydaroliecs, KOTOpble CUCTEMaTUYECKH, B
TEUYEHUE BCEro ceMecTpa paboTajau Ha 3aHATHSAX U MOKa3ajdd yBEPEHHbIE 3HAHMS IO BOIIpOCaM,
BBIHOCHBIITUMCSI Ha TPYIIIIOBEIC 3aHATHSI.

5. OHEHOYHBIE CPEJACTBA 110 JUCHUIIJIMHE

5.1.1losicHuTe/ILHASA 3aNIMCKA

B cootBerctBun ¢ TtpeboBanusiMu PI'OC BO mno crnenuanbHOCTH OKOHOMUYECKAs
0e30MacHOCTh AJIs MPOBEACHUS TEKYIIETO KOHTPOJISI YCIIEBAEMOCTH U MTPOMEKYTOYHOM aTTecTaluu
JUcHUIUIMHBL «HOCTpaHHBIN SA3bIK» pa3paboTaHbl OLICHOYHbIE CPEJCTBA MO AAHHON JAUCLUIUIMHE,
ABIISAIONIMECS HEOTHEMIJIEMOM YacThl0 Y4eOHO-METOAMYECKOW JOKyMEHTAllMM B  pPaMKax
peanuzyeMoit OCHOBHOI 00pa30BaTeIbHON MPOTPAMMBIL.

5.2. OueHo4HbIe cpeacTBA NPOMEKYTOYHOM ATTECTAUMIO N0 JMCHUIIIHHE

®opMoif IPOMEKYTOUHOM aTTeCTallMU MO0 JUCLUIUIMHE MO pe3ynbrataM 1 u 3 cemecTpoB
SBIISIETCS 3a4EeT, MO pe3ynbTataM 2 u 4 ceMecTpoB — nuddepeHIMpOBaHHBIN 3a4eT.
Bonpocsl 1151 IpoBeieHUsI MPOMEKYTOYHOT0 KOHTPOJIS 1JIsl Oecelibl MO TeMe:
1 cemecTp
Urto Takoe TOprosiasi?
B yem cocTosT mpenmytecTBa cCBOOOIHOM TOPTOBIN?
Urto Takoe uMnopt?
Yro Takoe sKcropt?
Jlaiite ompeiesieHre TIOHATHIO TOPTOBEIN OaaHc.
UTto 03HauaeT MOHATHE «IIEKTPOHHBINA On3HeC»? KakoBbI ero mpenmMyiiecTBa u
HEeJ0CTaTKu?
2 cemecTp
Urto Takoe MapKeTHHT?
KaxoBa ocHOBHasI 11€71b MapKEeTUHTa?
. Uro 3nauur 4P?
0. Yro 3nauut 4C?

SANRANE e e
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11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.

23.
24.
25.
26.

27.
28.
29.
30.
31.
32.
33.
34.
35.
36.
37.
38.
39.
40.

41.
42.
43.
44.

45.
46.
47.
48.
49.
50.
51.
52.

53.
54.
55.

56.

B xakom ciydae MapKeTUHIOBAas J€ATEIbHOCTD SIBJISIETCS YCIEIIHOMU?

Kakue coBpeMeHHbIE TeHACHIIMA MapKETUHIOBOH JI€ATEIIbHOCTH BBl MOXKETE Ha3BaTh?
Uro takoe Brand-stretching?

Kakue uzBecTHbIe OpEeHIbI CTPAAIOT OT MOAJEIOK?

[ToueMy OpeHIbI BBITOJHBI 1 KOMIAHUSIM U IOTPEeOUTENIM?

Kak MOXHO TPOBOIUTH PUOPEHIUHT?

Onuiure KaMIaHUIO MO MPOJIBUKEHUIO U3BECTHOTO BaM OpeHa.

Kakyto knaccudukaiuio OpeH10B Bbl H3ydain?

Kak u3menstcs myremiectsus B Ou3Hec-kiaacce B Oy rymiem?

Kakrmu BO3MOKHOCTSMH JTOJKHBI pacriojaratb OTEIn?

[ToueMy MOABUIMCH JOYKOCTEPHI?

KakoBa cBsI3b MKy TOCYAapCTBEHHOM MOJUTUKON U aBUA MepeBO3KaMu?

3 cemecTp

[Touemy KOMITaHUU HE JOJDKHBI 320bIBaTh O HEOOXOAMMOCTH MEHSTHCSA?

Kakue nepemeHbl MOTYT OBITH YTPOKAIOLUIUMU 17151 paOOTHUKOB?

KakoBsl (hyHKIIMM MEHEKMEHTA B Ipolecce nepeMeH?

Ha npumepe kakux KOMHaHui Bbl MOKETE MPOJEMOHCTPUPOBATH yAAUHBIN MPOLIECC
nepeMeH?

UYrto Takoe cBOT aHANMU3?

Kakue npensaTcTBus nepeMeHaM BCTPEUYAOTCsl B KOMIIaHUIX ?

HazoBute 0CHOBHBIE TUITBI OPraHU3ALMOHHON CTPYKTYPbl KOMIIAHUM.

Kakue gakTopsl BIUSIOT HAa BBIOOP OPraHU3AMOHHON CTPYKTYPHI?

Kakne HeTunnuHple Opranu3anuy Bbl 3HaeTe?

Yto HOBOTO MBI HAOJII0/1a€M B COBPEMEHHBIX KOMITAHUAX?

B uem npenmymiecTBa THOKMX TUITOB KOMITAHHIA?

B kaxoif koMmanuu xoTenu Obl paboTaTh BbI U ITOUYEMY ?

[lens u ocHOBHBIE 3a/1aun cucTeMbl openspaceoffice?

Kakue metoanl U cpefcTBa pekjaMbl BAM U3BECTHBI?

[ToueMy peksiama BBITOJIHA M KOMITAHUSAM U IOTPEOUTENSIM?

Kakue HOBbIE BU/IbI pEKIIaMbl TTOSIBUJIMCH B MTOCIIEHEE BpeMsi?

Onummre pekIiaMHy0 KaMIIaHHIO 1O MPOABIKEHUIO H3BECTHOTO BaM OpeHa.

Kaxkue uenu npecnenyer pexiama?

4 cemecTp

C kakumu npoOiaeMamMu BO BpeMsl MMy TEIIECTBUN CTAIIKMBAIOTCS A€TOBBIC JTIOAU?

Kax He06X0AMMO TOTOBUTH COTPYAHUKOB K pab0Te B MHOIMOHALIMOHAJIBHOM Kopropanuu?
Kak u3mensiercs nenopast KyJabTypa KOMIaHUHA?

Kakue KynpTypHble 0COOEHHOCTH JO0JKHBI YUUTHIBATh OU3HECMEHBI, paboTasi B pa3HbIX
ctpanax?

Kaxkue kynpTypHBIE 0COOEHHOCTH JTOKHBI YUUTHIBATh OM3HECMEHBI, paboTas B AnoHuun?
KakoBa cBsI3p MeXIy KOPIIOPATUBHOM KYJIBTYPOU U HAIIHOHATBHON KyJIbTYypOit?
[Touemy ceituac ocoOeHHO YacTo 00Cyk)aaeTcs MpoodiieMa KeHIMH Ha padboTe?
JKeHmMHbI-HAYaTbHUKU U MY KUYNHBI-HAYaJIbHUKU: Pa3INyuus U CPAaBHEHUS.
CoBpeMeHHbIE TEXHOJIOTUU PabOThI C IEPCOHATIOM.

Kakue ctunm ynpaBiieHUs: IEPCOHAIIOM BaM HPaBATCA U TIouemy?

Kakux omm0Ook cieayer n3derats npu moa0ope nepconana?

[ToueMy KOMITaHUU HE TOJDKHBI 3a0bIBaTh O HEOOXOJUMOCTH COOMIOAATH KOJAEKC ITUYECKOTO
noBeCHUS ?

Kakue npecTymnieHust MOTYT ObITh YTPOXKAIOIIUMU AJI1 UMUKA KOMIIAHUH?

KakoBsl hyHKIH MEHEKMEHTA B MPOLIECCE COOIOIEHUS STHUECKUX HOPM?

Ha npumMepe kakux KOMITAHUN BbI MOXKETE MPOJEMOHCTPUPOBATH MPABUIBHBINA ATHUECKHIA
MOJIXOJ] K PELIEHUIO CII0KHBIX MTpodiem?

Urto Takoe MPOMBIIITIEHHBIN IMHUOHAX?



57. Kakue nmpuMepsl KpakKu HHTEJUICKTyJIbHOW COOCTBEHHOCTH BCTPEUYAIOTCS B KOMITAHUSX ?
58. Uro Takoe kubep-npecTynieHus?
59. Yto Takoe OTMBLIBAHUE ACHET?

5.3. Tekyuiuii KOHTPOJIb YCIIEBAEMOCTH

Texymuii KOHTPOJIb yCIIEBAEMOCTH OOYYAIOUIMXCS MO JUCIUILIMHE MPOBOIUTCS B Gopme
KOHTPOJIBHBIX MEPOIIPUATHI: TECTUPOBAHUS, IOJTOTOBKM MOHOJIOTA 10 CUTYyalUH.

AKTHBHOCTH O0YYaIOLIErocsi Ha 3aHATHIX OLIEHWBAETCS Ha OCHOBE BBIMOJIHEHHBIX PadoT U
3aJaHuii, TPEAYCMOTPEHHBIX  paboueit  mporpammoii  aucuuiuiiHbel.  OOyuaroremycs,
MPOMYCTUBIIEMY TMPAKTUYECKUE 3aHSATHS, HEOOXOAWMO BBIMOJHUTH 3aJaHUSl CAMOCTOSTEIBHO WU
3aIUTUTh UX BBIOJIHEHHE NIEPE]] IPENOAABATENEM IPAKTUUECKUX 3aHATHH.

5.3.1. KOHTpOJIbHBIN TeCT JJIsl MPOBEACHUA aTTECTAIMU 10 UTOTaM IIEPBOro ceMecTpa:
1. Selling is the job or skill of making people buy something.
Bribepure oquH OTBET:
a. Bepno
b. Heepho

2. The party that consumes goods and services may be referred to as:
BriGepuTe oauH UM HECKOJIBKO OTBETOB:
a. wholesaler

b. distributor

c. consumer

d. customer

e. buyer

f. client

g. seller

h. retailer

1. supplier

3 . In the process of trade people exchange values they produce for values they
Bri6epuTe npaBUIbHBINA BapHaHT:

a. want

b. need

c. are given

4. Match the name of the product and its definition:
Goods can be:

1) which were just extracted from the nature but not processed;
2) which are processed but can be used only as a part of a final product;
3) that can be used either for further re-selling without any additional processing or for

personal needs.
1. final products
2. raw materials
3. component parts

5. In terms of trade, B2B stands for:
Bri6epure ouH OTBET:

a. bargain to business

b. buyers to buyers

c. business to business

d. buying two bulks



the

6. Match the explanation with the corresponding type of trade:

1). Selling in big quantities usually for further re-selling or processing.
2). Selling in smaller quantities usually for own needs and direct use.
a. selling in bulk

b. retailing

7. Choose the phrase with the modal verb that has similar meaning to the words in italics:
I suggest you to try to change the way you work with clients from hard sell to soft sell.
Bri6epute oquH OTBET:

a. you must

b. you have to

c. you need to

d. you should

8. If we look at who is involved in selling, we can distinguish:

1. - when companies bid for government contracts;

2. - when the buyer and seller are doing business together rather than the seller is trying to fill
buyer's needs;

3. - when the seller is more oriented on meeting the buyer's needs.

a). B2B b). B2G c¢).B to customers

9. Surveys show that consumers prefer soft sell to hard sell.
Bri6epute oquH OTBET:

a. Bepno

b. HerepHo

10 .Free tradeis an international trade with a lot of restrictions.
BriOepure o1H OTBET:

a. Bepno

b. HeBepHo

11. Dos are the rules for the businesspersons how to behave in the country of the business

partner.

BriGepute ouH OTBET:
a.Bepno
b.HesepHo

12. A meeting never has a leader.
Bri6epuTe ouH OTBET:

a.Bepno

b.Hesepno

13. Choose the best ending to the sentence:
BriOepure o1H OTBET:

a. Don't make a decision

b. Make the decision

c. Don't make the decision

14. I have bought the ticket for the business trip to London. I tomorrow.
BriGepute ouH OTBET:

a. will fly

b. am flying



c. fly

15. We [[1]] connect with you about job interview. It is possible.
Bribepure ouH OTBET:

a. can not

b. can

c. ought to

d. mustn’t

16. Where can we find food in London?
Bri6epute oquH OTBET:

a. goodest

b. gooder

c. the best

d. better

17. Fill in the gaps:

Start-ups are founded either by =~ 1  who have great ideas or by 2 who combine
ideas with finance.

a. gifted innovator

b. serial entrepreneurs

18. There are a lot of situations which are stressful for us:
Bribepurte 0JMH WM HECKOIBKO OTBETOB:

a. being stuck in a traffic jam

b. playing sport games

c. having a bath

d. going to the dentist

e. flying

f. changing the counties

g. finding the place to park

h. reading

19. Where can we find food in London?
Bri6epuTe oguH OTBET:

a. better

b. gooder

c. the best

d. goodest

20. Stress levels in recent years.

BriOepure o1H OTBET:

a. increased

b. have increased

21. What usually influences the choice of an entertainment activity is:

Bri0epuTe 01uH WM HECKOJIBKO OTBETOB:

a. age/gender of guests

b. entertainment budget

c. guests' aspirations, habits, interests, hobbies
d. cultural peculiarities

e. gift giving
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f. small talks
g. guests' position, status
h. misunderstandings

22. Zitkon 1 good profits whenit 2 its new digital camera in 2010.
BriOepuTe 0iuH WM HECKOJIBLKO OTBETOB:

a. was introducing

b. made

c. introduced

d. was making

23..When the cars be recalled?
Bri6epute oquH OTBET:

a. does

b. have to

C. must

24. Choose the wrong alternative:

If the company is active in the local community, it
Bribepure oquH OTBET:

a. will benefit from the long-term gains

b. would benefit from the long-tern gains.

c. benefited from the long-term gains.

25. If companies ..... loopholes they behave unethically.
BriOepure o1H OTBET:

a. use

b. used

c. will use

26. Four Ps are : , , s .
BriGepuTe 0uH UM HECKOJIBKO OTBETOB:
a. price

b. performance

c. product

d. place

€. promotion

f. person

g. purpose

h. profit

27. What time them tonight?
Bri6epute oguH OTBET:

a. you see

b. are you seeing

c. do you see

28. The most common purpose of successful marketing is
Bri6epuTe oguH OTBET:

a. extending product range

b. customer orientation

c. company's profit



29. you go to the fair last week?
Bri6epute oquH OTBET:

a. Were

b. Did

c. Was

d. Do

30. Businessmen should consider advantages and disadvantages of all types of ownership before
they .

Bri6epute oquH OTBET:

a. would start

b. will start a new business

c. start a new business

HUToroBblii KOHTPOJBHBIH TeCcT /A IMPOBEACHUS HMTOrOBOH IPOMEKYTOYHOM
arTecTalMu 1JA 04HOI GopMbI 00yUeHHSI:

1. The party that provides goods and services may be referred to as:
BriGepure oMH MM HECKOIBKO OTBETOB:
a. client

b. distributor

c. seller

d. consumer

e. supplier

f. wholesaler

g. buyer

h. customer

1. retail

2. People trade two major categories of things:

a particular type of help or work, which is provided by a business to customers, but not one
which involves producing goods is ------- ,

tangible things, which are produced in order to be sold are ------- .

a. service

b. goods

3. In terms of trade, B2G stands for:
BriGepute oiiH OTBET:

a. business to government

b. being too good

c. bargain two goals

d. buying two goods

4. If we look at who is involved in selling, we can distinguish:

a. - when companies bid for government contracts;

b. - when the buyer and seller are doing business together rather than the seller is trying to fill
the buyer's needs;

c. - when the seller is more oriented on meeting the buyer's needs.

1)B2G  2) deals selling to wide audience  3)B2B sales
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5. Choose the phrase with the modal verb that has similar meaning to the words in italics:
Specialists are predicting that oil price is likely to continue its downturn.

BriGepute oauH OTBET :

a. should

b. have to

c. need to

d. Must

6. Match each sentence to the meaning expressed by the modal verb in italics.

a) You don't have to cut the budget.

b) Our company should dispatch the goods as soon as possible.

c¢) You mustn't show how far you are ready to negotiate from the very beginning.
1) absence of necessity

2) advice

3) prohibition

7. The balance between the time at work and the time spended at home is called the time
balance.

BriGepute oquH OTBET :

a. BepHo

b. Hesepno

8. Import is the activity of bringing out goods to other countries
BriGepure oauH OTBET :

a. BepHo

b. Heepho

9. When you start up a company the problem of raising finances for your business is not
important.

BriGepure o1H OTBET :

a. Bepno

b. Heepho

10. Younger people tend to buy goods online because it's cheap and convenient.
Bri6epute ouH OTBET:

a. Bepno

b. Hesepho

11. The activity of goods and services within or between countries.
taking

bringing

selling

sending

exchanging

buying

12. The party that provides goods and services maybe referred to as:
BriOepure 0MH WM HECKOJIBKO OTBETOB:

a. consumer

b. seller

c. retailer

d. distributor



e. buyer

f. supplier

g. wholesaler
h. customer
1. client

13. We [[1]] connect with you about job interview. It is possible.
Bribepure o1H OTBET:

a. can not

b. can

c. ought to

14. The party that consumes goods and services maybe referred to as:
Bribepure o1H WM HECKOJIBKO OTBETOB:
a. retailer

b. distributor

c. seller

d. consumer

e. buyer

f. client

g. customer

h. supplier

1. wholesaler

15. Great Idea is a that you have about how to do something or how to deal with

something.

BriGepuTe 0MH HITH HECKOJIBKO OTBETOB:
a. thought

b. mind

c. business

d. device

e. believe

16. Put in the write word into the write place:

Stressis 1 feelingof 2 that3  you from 4
a. worry

b. relax

c. prevent

d. continuous

17. They always stay at the [[1]] hotel in London.
BriOepure oauH OTBET :

a. expensive

b. expensivest

c. most expensive

d. more expensive

18. We [[1]] connect with you about job interview. It is possible.
Bri6epute ouH OTBET:

a. can not

b. mustn’t

c. ought to
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d. can

19. He [[1]] as a stress counselor since 1999.
Bribepure ouH OTBET:

a. worked

b. has been working

20. Vodafone [[1]] good profits when it introduced its new Pay As You Talk service.
BriGepute oquH OTBET:

a. was made

b. was making

c. made

21. We [[1]] to patent our new drug but our main competitor [[2]] basically the same product.
Bribepure 01H WM HECKOJIBKO OTBETOB:

a. planned

b. were planning

c. was selling

d. sold

22. The train to Manchester (leave) at 5 o'clock.
Bribepure ouH OTBET:

a. leaves

b. is leaving

23.1 (have to) speak to Doug urgently but he (not /
answer) his phone.

BriGepure oauH OTBeT:

a. have to; 's not answering

b. have to; doesn't answer

24.1 Mrs. Williams is an excellent line manager.
Bribepute ouH OTBET:

a. believe

b. believing

c. am believing

25. To satisty customers marketers can get information from clients in different ways. How
can marketers get information from the clients?

BriGepure oMH MM HECKOJIBKO OTBETOB:

a. the Internet

b. survey

26. The product launch was preceded by the aggressive advertising campaign that ....three
months earlier

BriGepure oauH OTBeT:

a. started

b. had started

c. was started

27. What [[1]] market niche mean?
BeiGepurte o1H OTBET:
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a. did

b. is

c. does

28. Is it correct that 4Ps stand for "product", "price", "promotion" and "place"?
Bribepure ouH OTBET:

a. BepHo

b. Hesepno

TecT HTOrOBOM aTTECTALIMU

1. The party that provides goods and services may be referred to as:
Bribepure o1H WM HECKOJIBKO OTBETOB:
a. client

b. distributor

c. seller

d. consumer

e. supplier

f. wholesaler

g. buyer

h. customer

1. retail

2. People trade two major categories of things:

a particular type of help or work, which is provided by a business to customers, but not one
which involves producing goods is ------- ,

tangible things, which are produced in order to be sold are ------- )

a. service

b. goods

3. In terms of trade, B2G stands for:
Bribepute ouH OTBET:

a. business to government

b. being too good

c. bargain two goals

d. buying two goods

4. If we look at who is involved in selling, we can distinguish:

a. - when companies bid for government contracts;

b. - when the buyer and seller are doing business together rather than the seller is trying to fill
the buyer's needs;

c. - when the seller is more oriented on meeting the buyer's needs.

1)B2G  2) deals selling to wide audience  3)B2B sales

5. Choose the phrase with the modal verb that has similar meaning to the words in italics:
Specialists are predicting that oil price is likely to continue its downturn.

BriOepure oauH OTBET :

a. should

b. have to

c. need to

d. Must
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6. Match each sentence to the meaning expressed by the modal verb in italics.

a) You don't have to cut the budget.

b) Our company should dispatch the goods as soon as possible.

¢) You mustn't show how far you are ready to negotiate from the very beginning.
1) absence of necessity

2) advice

3) prohibition

7. The balance between the time at work and the time spended at home is called the time
balance.

Bribepure oauH OTBET :

a. BepHo

b. Hesepno

8. Import is the activity of bringing out goods to other countries
BriGepute oquH OTBET :

a. Bepno

b. Hesepno

9. When you start up a company the problem of raising finances for your business is not
important.

BriGepute oquH OTBET :

a. BepHo

b. Hesepno

10. Younger people tend to buy goods online because it's cheap and convenient.
BriOepure o1H OTBET:

a. Bepno

b. Heepho

11. The activity of goods and services within or between countries.
taking

bringing

selling

sending

exchanging

buying

12. The party that provides goods and services maybe referred to as:
Bribepure o1H WM HECKOIBKO OTBETOB:
a. consumer

b. seller

c. retailer

d. distributor

e. buyer

f. supplier

g. wholesaler

h. customer

1. client

13. We [[1]] connect with you about job interview. It is possible.
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BriGepute oquH OTBET:
a. can not

b. can

c. ought to

14. The party that consumes goods and services maybe referred to as:
BriOepure 01H WM HECKOJIBKO OTBETOB:
a. retailer

b. distributor

c. seller

d. consumer

e. buyer

f. client

g. customer

h. supplier

i. wholesaler

15. Great Idea is a that you have about how to do something or how to deal with
something.

Bribepure o1H WM HECKOJIBKO OTBETOB:

a. thought

b. mind

c. business

d. device

e. believe

16. Put in the write word into the write place:

Stressis 1~ feelingof 2 that3  you from 4
a. worry

b. relax

c. prevent

d. continuous

17. They always stay at the [[1]] hotel in London.
Br16epute o uH OTBET :

a. expensive

b. expensivest

c. most expensive

d. more expensive

18. We [[1]] connect with you about job interview. It is possible.
BriOepure o1H OTBET:

a. can not

b. mustn’t

c. ought to

d. can

19. He [[1]] as a stress counselor since 1999.
Bri6epute ouH OTBET:

a. worked

b. has been working



20. Vodafone [[1]] good profits when it introduced its new Pay As You Talk service.
Bribepure ouH OTBET:

a. was made

b. was making

c. made

21. We [[1]] to patent our new drug but our main competitor [[2]] basically the same product.
Bribepure oMH WM HECKOJIBKO OTBETOB:

a. planned

b. were planning

c. was selling

d. sold

22. The train to Manchester (leave) at 5 o'clock.
BriGepute oquH OTBET:

a. leaves

b. is leaving

23.1 (have to) speak to Doug urgently but he (not /
answer) his phone.

BriGepute oquH oTBET:

a. have to; 's not answering

b. have to; doesn't answer

24.1 Mrs. Williams is an excellent line manager.
BriOepure o1H OTBET:

a. believe

b. believing

c. am believing

25. To satisfy customers marketers can get information from clients in different ways. How
can marketers get information from the clients?

Bribepure o1H WM HECKOIBKO OTBETOB:

a. the Internet

b. survey

26. The product launch was preceded by the aggressive advertising campaign that ....three
months earlier

Bribepute ouH OTBET:

a. started

b. had started

c. was started

27. What [[1]] market niche mean?

Bri6epute ouH OTBET:

a. did

b. s

c. does

28. Is it correct that 4Ps stand for "product", "price", "promotion" and "place"?
Bri6epute ouH OTBET:

a. Bepno
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b. Hesepno

5.3.2. IToaroToBjIeHHOE MOHOJIOTHYECKOE BLICKA3bIBAHUE
TpeGoBaHusi K TOATOTOBICHHOMY MOHOJIOTHYECKOMY BBICKA3bIBAHHUIO TPUBEICHBI B
IPUIIOKEHUU 2.

1 cemecTp

1. Speak on the topic “Careers”.

2. Speak on the topic “Companies”.

3. Speak on the topic “Selling”.

2 cemecTp

4. Speak on the topic “Marketing”.

5. Speak on the topic “Brand management”.
6. Speak on the topic “Travel and culture”.
3 cemecTp

7. Speak on the topic “Change”.

8. Speak on the topic “Company structure”.
9. Speak on the topic “Advertising”.

4 cemecTtp

10.  Speak on the topic “Culture”.

11. Speak on the topic “Human resources”.

12.  Speak on the topic “Ethics”.

5.4. Kpurepnu oneHUBaHUS pe3y/IbTAaTOB 00y4eHHs N0 AUCHUIIIMHE:

3HaHUs, YMEHUS U HaBBIKU 00YyYaroLUXCsl IPU MPOMEXKYTOYHOM KOHTpoJIe B popme 3aueTra
OIIPENENSAIOTCS OLIEHKAMU:

«3auTeHo», ecau 00yyaromUics yCBOWI NPOrpaMMHBINM MaTepuai, TPpaMOTHO €ro M3Jaraer,
OTBCYACT HA MOCTABJICHHBIC TPCTIOAABATCIIEM JOIMOJIHUTCIIBHBIC BOIIPOCHI U BBIITOJIHACT TCCTHI.

«He 3auteHo», ecnm oOydaromuiics HE OCBOMJ 3HAYMTENbHYI0 YacTh MPOrpaMMHOIO
Marcpuraia u HE CIIOCOOEH BBIIOIHATH TECTHL.

3HaHUS, YMEHUS M HABBIKM OOYYAIOIIUXCS MPU MPOMEKYTOYHOM KOHTpPOJsi B (opme
mubhepeHIIMPOBAaHHOTO — 3ayeTa  ONPENCNSIOTCS  OIEHKAMHU  «OTIUYHO»,  «XOPOIIO»,
«YIIOBJICTBOPUTEILHOY, «HEYAOBICTBOPUTEIHHOY.

1. «OTninyHO» — OoOyuarouuiicst TTy00KO U MPOYHO YCBOWI BECh IPOrPaMMHBIN MaTepua,
UCYEPIBIBAIOIIE, TIIOCJIEN0BATEIbHO, TPAaMOTHO U JIOTUYECKHM CTPOMHO €ro u3Jjaraer, He
3aTPyIHSAETCS C OTBETOM IMpPU BUAOM3MEHEHUHU 3aJaHHs, CBOOOJHO CIpaBisieTCs C 3aJadyaMu U
MPaKTUYECKUMH  3aJlaHUSMH, TPABWIBHO OOOCHOBBIBAET TPUHATHIC  PEHICHUS, yMEeT
CaMOCTOSITENIbHO 0000IIaTh U U3Jarath MaTepual, He JOMyCKas OIHOOK.

2. «Xopolio» — 00ydaromuiicss TBEPIO 3HAET MPOTrPaMMHBIN MaTepHall, TPaMOTHO H IO
CYIIECTBY M3JIaraer €ro, He JOMYCKAaeT CYIIECTBEHHBIX HETOYHOCTEW B OTBETE Ha BOMPOC, MOXKET
MPaBUJIBHO TPUMEHSATH TEOPETUUYECKUE TIOJNOKECHHUS W BIIQJEeT HEOOXOAUMBIMU YMEHHUSIMU H
HABBIKAMU MPU BBIOJIHEHUH NPAKTUYECKUX 3aJaHUN.

3. «YI0BIETBOPUTEIHHO» — OOYYArONIUICS YCBOWJI TOJHKO OCHOBHOM MaTepHasl, HO HE
3HAET OTHENbHBIX JeTallel, MOMyCKaeT HETOYHOCTH, HEJOCTATOUHO IMPaBUIbHBIE (POPMYIUPOBKH,
HapyIlaeT IOCJEeA0BATEIbHOCTh B M3JIOKEHHH MIPOrPAMMHOTO MaTrepuaia UM HUCIBITHIBACT
3aTPyJHEHUS B BBIITOJIHEHUH MPAKTUYECKUX 3aJaHUN.

4. «HeynoBneTBOpUTENbHO» — OOydYalOmUHCAd HE 3HACT 3HAYUTEIBHOW YacTu
MPOrpaMMHOTO MaTepuana, IOMyCKaeT CYyIIeCTBEHHBIE OIIMOKH, ¢ OONBIIUMHU 3aTpyIHEHUSIMU
BBITIOJTHSCT NMPAKTHUECKUE 3a/IaHus, 3a/1a4H.
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6. YYEBHO-METOANUYECKOE U HWH®OPMAIIMOHHOE OBECIIEYEHUE
JANCIHUIIVINHBI

[Ipn moaroroBke K 3aHATUSM W I BBINOJHEHUS WHAVMBUIAYAIBHBIX 3aJaHUM CIEAyeT
UCIIOJIb30BaTh PEKOMEH]IyeMble HCTOYHUKH JIMTEPATypbl IO JaHHOMY Kypcy, B TOM YHCIE
HOPMATHBHBIE JOKYMEHTHL. IIpy MOATOTOBKE K 3aHATHSAM CIEIyEeT BOCIOJIb30BATHCS HE TOJBKO
y4eOHUKaMU U y4eOHBIMU MOCOOWSIMH, MPUBEACHHBIMU B CIUCKE OCHOBHOHW W JTOTIOJHUTEIHHOM
PEKOMEHIyEMOM JINTEPATyPbl, HO TAKXKE MEPUOANYECKUMHU U3IaHUSIMU.

6.1. OcHoBHas UTEpaTypa

1. MexoBa, M. B. UHOCTpaHHBIH SA3bIK (AHIVIMHCKUM S3bIK) : IPAKTUKYM JUIsSl CTYJIEHTOB |-
ro, 2-ro KypcoB JyIsl BCEX HANpaBJICHUI MOATOTOBKM OakanaBpuata u cnermanutera KemI IK / M.
B. MexoBa. — KemepoBo : KeMepoBckuil rocy1apCcTBEHHbBIN HHCTUTYT KyJabTypsl, 2017. — 212 c.
— ISBN 978-5-8154-0369-7. — TeKcT : 31eKTpOHHBIN // DAEKTpOHHO-OMOmMoTedHas cucrema [PR
BOOKS : [caiiT]. — URL: https://www.iprbookshop.ru/66344.html

6.2. lonoTHUTEILHAS JIUTEPATypPa

1. TIpodeccuoHanbHBI MHOCTPAHHBIN sI3bIK (aHTNMiCKUK). B 2 wactax. Y.2 : ydeOHOE
nocobue / cocraBurenu [I. A. Teppe, . A. Marseenko, T. B. Koporuenko. — Tomck : Tomckuit
noymrexuudecknit yausepeuret, 2019. — 210 ¢. — ISBN 978-5-4387-0861-2 (4.2), 978-5-4387-
0859-9. — Texkcr : 3neKTpoHHBIH // DnexTpoHHO-0MbaoTeuHas cucrema IPR BOOKS : [caiiT]. —
URL.: https://www.iprbookshop.ru/106171.html

2. VYxpamnen, M. A. UVHOCTpaHHBII s3bIK (aHIIHMICKHMI) B  mpodecCHOHATBLHON

JesATeTbHOCTH: yueOHoe mocooue / M. A. Ykpaunen. — Mocksa : Poccuiickuii rocy1apcTBEHHBII
yauBepcuteT npasocyaus, 2019. — 40 c. — ISBN 978-5-93916-769-7. — Tekcr : 31eKTpOHHBIH //
DIIeKTPOHHO-OMOIMOTEUHAS cHucTema IPR BOOKS : [caitT]. — URL:

https://www.iprbookshop.ru/94181.html

7. IEPEYEHb PECYPCOB UH®PMAIIMOHHO-TEJIEKOMMYHUKAIIMOHHOM
CETU «<MHTEPHET», HEOBXOJIUMBbIX JIs1 OCBOEHUSA JUCIHIAIIJIMHBI
http://www.consultant.ru/ — CnpaBouno-npaBoBasi cuctema Koncynsrantlltoc
http://www knigafund.ru/ — DBC «Kuura®onm»
http://www.cbr.ru/ — Odpunmansusiii caidt [{b PO
www.expert.ru — OdunuanbHbIN calT KypHana « IKCepT»
http://nacfin.ru/ — HammonansHoe areHTcTBO (puHaHCOBBIX uccnenoBanuit (HAD®U) paznmen
«AHanmuTHKa»
www.edu.ru — Poccuiickuii o6pa3oBarenbHbli mopTal
www.iet.ru — MHCTUTYT SKOHOMUKH MEPEXOAHOTO Meproia
http://www.gks.ru — Odunmansasiii caiiT PocctaTta

8. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHME JUCHUIIJINHBI

OOyuatomecss  o0ecrneynBalOTCs  JONOJIHUTENBHBIM — Pa3laTOYHBIM — MaTepuanoM K
IIPAaKTUYECKUM 3aHATHSAM B BHJIE: METOJMYECKMX PEKOMEHJALMK K 3aJadaM M Kelicam; MakeTOB
aHATUTUYECKUX Tabiul, TIpaduKoB, CXEM alJrOpUTMOB YIIPAaBICHUECKOro Ipolecca Ha
INPEANPUATHH; CTATEH 110 AaHAIU3Y YIIPABICHYECKUX PEIICHUMN.

IIpakTHueckue 3aHATHA:

a. pabouee MecTO mpernoaBaTes (CTOM, CTYJ), OCHAIIEHHOE KOMITBIOTEPOM C JIOCTYIIOM B
JIOKAJIBHYIO KoprnopatuBHyro cetb MbWM u MHTEpHET, NMOAKIIOYEHHOE K MYJbTUMEIUHHOMY
IIPOEKTOPY WM TEJIEBU3MOHHOM IIaHENM, C YCTAHOBJIIEHHBIM CIIEIIUAJIBHBIM MPOrPaMMHBIM
obecrieueHueM i goctyna Kk ExuHoii snexkTpoHHoi o6pa3oBaTenbHoi cpene MHcTutyTa.

b. mocka ayauTopHas Ul HAMCAHUS (IOMACTEPOM,
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c. paboune MecTa 00ydarImuxcs (CTOJIBI Ay TUTOPHBIC, CTYJIbsI Ay IUTOPHBIE), OCHAIIICHHBIE
KOMIIBIOTEPAMU € JOCTYIIOM B JIOKaJIBbHYIO KOpPHOparuBHYyI0 cetb MDBW u wuHTEpHET, C
YCTAaHOBJIEHHBIM CIIELUAlbHBIM IPOTPAMMHBIM oOOecriedeHueM s jgoctyna k EnunHoit
3JIEKTPOHHOM 0Opa3oBarenabHOU cpene MHcTuryTa.
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[Tpunoxenue 1
MeToauueckne yKazaHusi K MPAKTUYECKUM 3aHATUIM
[lenb BBIMOTHEHHUS MPAKTUYECKUX 3aJaHUid 1O aucHUIuiMHe «MHOCTpaHHBIN SI3BIK» —
npruoOpeTeHne MPaKTUYECKUX HABBIKOB YCTHON M MUCHbMEHHON peyH.
BrimonHenne mnpakTHUeCKMX 3aJaHuid TpeOyeT OT oOydYaromierocs mpeaBapuTeIbHOTO
U3yueHHs yueOHOH M HayYHOH JINTepaTypsl U MPOYUX HH(POPMAITMOHHBIX HCTOYHUKOB, B TOM YHCIIE
MEePUOINYECKUX U3TaHuil U1 ITHTepHET — pecypcoB.

[lepedyeHb TeM NPAKTUYECKUX 3aHITHI MPEJCTABICH B HUKEITPUBEICHHOM TaOIHUIIE.

Ha3zBanue TemMbl yueOHOM AMCHUIUINHBI IlepedeHb TEM NPAKTUYECKUX 3aHATUN
Careers Careers
Companies Companies
Selling Selling
Marketing Marketing
Brands Brands

Travel and culture

Travel and culture

Change

Change

Company structure

Company structure

Advertising

Advertising

Cultures

Cultures

Human Resources

Human Resources

Ethics

Ethics

Kypc «HocTpaHHbIf s3bIK» NpeaHa3HaueH i ydamuxcs | u Il xypcoB ouHoit dhopmbl
00yueHHsI, UMEIOIUX 0a30BYI0 MOATOTOBKY B 00bEMe Kypca CpeaHEN IIKOJbI.

OCHOBHOH 1ENbI0 Kypca SBJISIETCA 3aKpPEIJICHHWE W PaclIMpeHHWe 3HAaHWW W HaBBIKOB B
00JIaCTH aHTJIMICKOTrO s3bIKa M JajlbHEHIIee NPHOOpeTeHHE 3HAHWNW W HABBIKOB IO OCHOBaM
npoQeCCUOHATLHON KOMMYHHKaMU. [10 OKOHYaHUH U3yUYeHHs Kypca 00yJaroIuecs J0JKHbI ObITh
MOJArOTOBJIEHBI K JaJbHEMIIEMY COBEpIICHCTBOBAHUIO AHIVIMMCKOrO s3bIKa B Kypce «JlemoBoit
MHOCTPaHHbIN SI3bIK (OM3HEc-aHTIMICKui)» nns Oosiee TyOOKOro, y3KOCHEIHMATU3UPOBAHHOIO
npo¢eCcCHOHATBHOIO OOIIEHHSI B YCTHOW M MUCbMEHHOM (opMax.

Kypc coctout wu3 TeopeTrmueckod M MpaKTUUYECKOW dacTed, pasfeneH Ha 12 Tew,
OXBaTBIBAIOIIMX OCHOBHBIE aclEeKThl COBpeMeHHOoro ousHeca. Kaxias Tema npezacrasieHa B Buje 4
snemeHToB DYMK: KOHTEHT, rioccapuid, TecTbl 3agaHus (IO JBa JOMOJHUTEIBHBIX TEKCTa Ha
Kaxayto remy). [Ipu paboTe Haa JaHHBIMU 3JIEMEHTaMU HEOOXOMMO YUUTHIBATh CIEIYIOLIee:

1. KonrtenTt mnpezacraBiser coboil 0a30ByH0 TEOPETHUYECKYI0 4YacTh Kypca U COAEPIKUT
(akTHUECKyI0 M JIEKCUKO-IpaMMaTH4ecKylo HH(popMalMio 1o Kaxjaoi teme. [IpencraBieHHBIN
MaTepuan MOAJEKUT pa3dopy € MpenojaBareieM, OJHAKO O0ydarollMMCsS PEKOMEHIYeTcs B
IIPOLIECCE U3YUYEHUS TEMBI ITIOCTOSHHO CaMOCTOSTENIBHO BO3BPAILATHCS K MPOMIEHHOMY MaTepuairy
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JUISL 3aKpeIUIeHHs TOJYy4YeHHBbIX 3HaHud. Jlng oOserdeHus camoOCTOSTENbHOW paboThl Haj
KOHTEHTOM O0Y4YaroIuMcs MpeaaraeTcs riaoccapuit (cM. nanee).

Jiia Gonee petanbHOU MpopaboOTKU MHGOPMAILIMU PEKOMEHYETCs 3y4aTh KOHTEHT M0 ABYM
OTJIEIbHBIM BOIIPOCAaM, COCTAaBJISIOLIMM KaKIylo TeMy. B Haudane Kypca npeacraBieHbl BOIPOCHI
JUISL TIPOMEXYTOYHOTO KOHTPOJISI W I IPEABAPUTENIBHONM OLICHKH TIOJYyYEHHBIX 3HAHUM.
OxoHuaTenbHasi OLEHKA MOKET OCYIIECTBISATHCS HAa OCHOBE PE3YJIbTATOB BBIIIOJIHEHUS TECTOB,
YCTHOTO OTBETA MO TEME B BHJE MOHOJIOTMYECKOTO M AUAIOIMYECKOTO BBICKA3bIBAaHUM, a TAKKE
BBITIOJIHEHMS 3a/1aHUH, IPECTABICHHBIX B KaX10H TEME.

KoHTeHT nmpencrtaBieH Ha  aHIJIMHACKOM  s3bIKE, 4YTO IIOMOraeT peajln30BaTh
KOMMYHUKATUBHBIN MOJIXO0/ BO BPEMSI 3aHITHH.

2. T'moccapuii mpenctaBisieT COOOW BCIIOMOTATENbHBIA AJIEMEHT M COACPKUT 0a30BYIO
JEKCUKY N0 Kaxaoh Tteme. JId KakIOW JIEKCHYECKOM €IUHMIBI TJIOCCApHS MPEICTABICHO
OOBsICHEHHE Ha AaHTJUHCKOM si3plke M mepeBoi. Jlis CTy/IEeHTOB, HMMEIOLIUX 3HAYUTENBbHYIO
HOJTOTOBKY, pa300p JEKCUKH pPEKOMEHAYeTCS HauuHaThb C OOBACHEHHS W TOJBKO TOTOM
NEepeXOaUTh K IMEpEeBOAY, MEHEE IOATOTOBICHHBIE CTYACHTHI MOIYT IIOJIb30BAaThCSA TOJIBKO
nepeBooM. [Ipumep HUCIONB30BaHUA KaXIOM JIEKCUUYECKOW E€IMHHUIBI B KOHTEKCTE NPHUBEICH
HEIMOCPEICTBEHHO B KOHTEHTE, T.€. IJIOCCAPUM COAEPKUT TOJIBKO T€ JIEKCUYECKUE E€IUHULIBI,
KOTOpBIE UCIIOJIb3YIOTCS B KOHTEHTE.

[IpenogaBaTenb MOKET MCIIONB30BATh TJIOCCAPUH NIl KOHTPOJISL YCBOCHHS 00yYaroIIMMHUCS
HOBOH NMpo(hecCHOHAIBHON JIEKCUKH, a TAKXKE JUIsl IMChbMEHHBIX IIPOBEPOYHBIX PaloT.

3. KoMmnplOTEpHBIE WHTEUIEKTYAJIBHBIE TECThl HMCHOJB3YIOTCS Uil KOHTPOJS YCBOEHUS
IPONJEHHOIO MaTeprala U JOJKHBI BBIMOIHATHCS CTYIEHTAMH CaMOCTOSITENIbHO. TecThl conepkar
BONPOCHI HA OJIMHOYHBIN, MHOXKECTBEHHBIN BHIOOp U Ha comocTasiieHue. [Ipu oTBeTe Ha BOMPOCHI
TECTOB HE PEKOMEHAYETCs M0JIb30BaThCsl CIIpaBOUYHBIMM MarepuanaMu. Ilocie oTBeTa Ha KaXKIblid
BOIIPOC TECTOB  YYalIMICA MOJIy4yaeT KOMMEHTapUM  OTHOCUTENIBHO JIaHHOIO  OTBETA
HEMOCPEACTBEHHO B MPOrpaMMe WM MOXET OOpaTUTHCS 3a NOTMOJTHUTEIbHBIMU Pa3bsICHEHUSIMHU K
IPENoAaBaTeNto, O3TOMY TE€CThl MOTYT OBITh MCIOJIb30BaHbl KaK Ul BHEAYAUTOPHOM, TaK U AJIs
CaMOCTOSITENILHOM ayAUTOPHON paboThl. TecThl MpeIcTaBICHbl Ha aHTJIMICKOM SI3bIKE.

4. 3amaHus colepKaT JIBa PAa3IMYHBIX BUAA PabOTHI OOYYAIOIIMXCS: YCTHBIA - YTCHHE U
nepecka3 TeKCTa C ILENbI0 MPOBEPKHU OOIIEro M JAETaJbHOTO MOHUMAHHS COACPKAHUS M YMEHUS
BBIJIETIUTH JIAaBHYIO MBICIb TEKCTa C Mepefadyell ero KpaTKoro CMbICia; MUCbMEHHBIM — MEpeBoJ
TEKCTa C PYCCKOIO s13bIKa HA AHTJIMMCKUM C LEIBI0 3aKPETUICHHS] U3YUYEHHBIX JEKCUYECKUX €IMHUIL
Y TpaMMaTHYECKUX Mojesiel NaHHOW TeMbl. J[anHble popMBbI pabOThI MO3BOJIAIOT MPETO1aBATEIIO
nepepacnpeseNuTh y4eOHOEe BpeMs, MaKCHMAalbHO HCIONb3ysl CaMOCTOSTENbHYI0 pPadoTy
CTYZCHTOB JUIS TOTO, 9TOOBI O0s1ee AP PEKTHBHO MPOBOANTD Ay TUTOPHBIC 3aHSATHS.

5. IlpeacraBnennsie B DOYMK wMarepuansl coiepkar HeaJalNTUPOBAHHBIE TEKCThI U3
OPUTMHAJIBHBIX AaHIJIOA3BIYHBIX MCTOYHHMKOB, DPACCUMTAHHbIE HAa OOyYaromIMXCs, BIIAJCIOLINX
AQHTTUHCKUM SI3bIKOM Ha YPOBHE BBIIIE CPEIHETO WM MPOJABUHYTOM. /[aHHBIE TEKCTHI MOTYT OBITH
UCIIOJIb30BaHbl /Il JIOMOJIHUTENBHOM paboThl Ha 3aHATHSIX C TNpernojaBaTeiaeM WM s
CaMOCTOSITEJIBHOIO U3y4deHus. MIcnoap30BaHNe TEKCTOB O3BOJISIET, C OJHOM CTOPOHBI, 3HAYUTEIBHO
000TaTHTh CIIOBApHBIN 3aIlac 3a CYET COBPEMEHHOM OOIIEA3bIKOBOM U MPO(ECCHOHATFHON JIEKCHUKH,
a C Ipyroi CTOPOHBI, pACIIUPATH KPYro30p U OTCIEKUBATH TEKYIIHE TEHACHIIMN B 3JKOHOMHUYECKOU
00JacTH, 4TO SABJISETCS OCHOBOM MOATOTOBKH CIIELIMAIMCTOB BHICOKOTO YpOBHS. PasnuyHast creneHb
CJIIOHOCTH TEKCTOB TMO3BOJIAET OOYYaIOIIUMCS C Pa3HbIM YpPOBHEM MOATOTOBKH BBITIOIHATH
3a/laHusl, COOTBETCTBYIOIIME MX CHOCOOHOCTSAM. PaboTa Haj TekcTamu TpeOyeT OT o0yuarommxcs
HE3aBHCHUMO OT YPOBHSI MX MOJATOTOBKH YMEHHUS pabOTaTh CO CIOBApPEM.

JInisl TIOTHOIIGHHOTO W3YYEHUS KaKIOW TEeMbl W TOBBIEHHUS S((EKTUBHOCTH 3aHATUH
PEKOMEH/IyeTCsl pacCMaTpUBaTh MO KaX10U TeMe Bce nemMeHThl DY MK.
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TpeOGoBanus Kk 0popMIICHHIO 0TYETA IO MPAKTHYECKOM padoTe.

Otuer pAOWKEH OBITH BBHIMOJHEH B MAIIMHOMUCHOM BapHaHTE B COOTBETCTBHH C
HOPMAaTUBHBIMH  TpeOOBaHUSIMU K  OQOPMIICHHIO  HAy4YHO-HCCIIEOBATEIBCKUX  OTYETOB.
Pexomennyemsblii 06beM paboTsl — 5-15 medatHbix JuctoB. Crioco0 odopmienus: 12-14 kerib,
Times New Roman. Cnaua — nmedaTHbIN BapuaHT Ha JucTax ¢popmara A4 ¢ OTHON CTOPOHBI.

OTueT O BBHIMOJIHEHUH CaMOCTOATENBHOM PabOThl MPEACTaBIsETCS 00YJaromuMCs B CPOK,
CTPOTO COOTBETCTBYIOUIMI KajeHAapHOMY rpaduky y4eOHOTo mpolecca JaHHOW IUCHUIUIMHBL. B
NEPUOJ dK3aMEHAIIMOHHOM CECCUU OTYET Ha MPOBEPKY HE PUHUMAETCS.

[Ipu BO3BpaTe MPOBEPEHHOM, HO HE 3aYTCHHOM PabOTHI OOYYAIONIUICS IOJKEH BHECTH
UCTIPABJICHUSI B COOTBETCTBHH C 3aMEUaHUSIMH INPETOAaBaTeNs U Nepeaars padoTy Ha MOBTOPHYIO
npoBepky. [Ipu oTnpaBke paGOThl Ha MOBTOPHYIO MPOBEPKY 00S3aTEIBHO MPEACTABIATH padOTy C
yKa3aHHBIMH B IEPBBI pa3 3aMeUaHUSIMU.

Otuethl, mnpeAcTaBleHHbIE 0Oe3 COOMIOACHUS YKa3aHHBIX NIPaBWJ, Ha IMPOBEPKY HE
MPUHUMAIOTCS.
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[Tpunoxenue 2
MeToanuyeckne yKa3aHus K CAMOCTOSATEILHOM padoTe 00y4aromuxcs
Ilens caMocTosITENBHOW pabOTHl O AucHHUIUIMHE «MHOCTpaHHBIA SI3bIK» — 3aKpENUTh
TCOPCTUUCCKHUC 3HAHNA U MPAKTUYCCKNUC HABBIKU B O6HaCTI/I AHTIJIMUCKOIO SI3BIKA.
CamocTodaTenbpHas paboTa MpeAnoiaraeT MOArOTOBKY MOHOJIOTMYECKOTO BBICKA3bIBaHUS;
pa3paboOTKy U pelieHre 3a7auu; MOUCK HHPOPMAITIH TI0 TeME; TBOPUYECKOE 3aJaHue; MOATOTOBKY K
TECTHUPOBAHHUIO.

[lepeueHp TeM JIsl CAMOCTOATEIBHON PaOOTHI MPECTABICH B HUKENPUBEICHHON TabuIIe.

HazBanue TeMbl yueOHOM TUCIUTUTMHBI IlepeyeHb caMOCTOSATENILHON PabOTHI

Careers [ToaroroBka K MOHOJIOTY M O€celie ¢ TPernoiaBaTesieM
Companies [ToaroroBka K MOHOJIOTY | O€cejie ¢ TpernoaaBaTeIeM
Selling [TonroToBka K MOHOJIOTY M Oecefie ¢ penoaBareaeM
Marketing [ToaroroBka k MOHOJIOTY U Oeceie ¢ TpernoaaBaTeIeM
Brands [ToaroroBka K MOHOJIOTY M O€ceie ¢ IpernoiaBaTesieM

Travel and culture

[ToaroroBka K MOHOJIOTY M O€ceie ¢ perno/iaBaTesieM

Change

[ToaroroBka Kk MOHOJIOTY U G€ce/ie ¢ PENoiaBaTeIeM

Company structure

HOI[FOTOBKa K MOHOJIOTY U GGCGI[G C IIpCIrogaBaTciicM

Advertising

IToaroroska k MOHOJIOTY U 6GCC,I[6 C IIperogaBaTeciiceM

Cultures

[ToaroroBka K MOHOJIOTY M O€ceie ¢ pernoiaBaTesieM

Human Resources

[ToaroroBka Kk MOHOJIOTY U O€ceie ¢ IPEenoiaBaTeaeM

Ethics

HOI[FOTOBKa K MOHOJIOTY U GGCGI[G C IIpCrogaBaTciicM

TpeGoBanus kK 0pOPMJICHUIO OTYETA MO CAMOCTOSATEJILHOI padoTe
[InceMeHHBINM OTYET
OTuer pAOMKEH OBITH BBHINOJHEH B MAIIMHOMMCHOM BapHaHTE B COOTBETCTBUM C
HOPMATUBHBIMH  TpeOOBaHMSIMH K  O(GOpPMIICHHIO  HAyYHO-HCCIIEIOBATEIBCKUX  OTYETOB.
Pexomennyemslii 00bemM paboTsl — 5-15 medatHsix JuctoB. Crioco0d odopmienus: 12-14 keris,
Times New Roman. Cnada — Ie4aTHBIM BapHaHT Ha tucTax popmara A4 ¢ OJHON CTOPOHEI.

VYcTHbI OTYET

YcTHOE BBICKA3bIBAaHUE JIOJDKHO OBITh TpaMMaTH4eCKH M (HOHETHUECKH KOPPEKTHBIM,
JIOTUYHBIM, PACKPBIBAIOIINM MTOCTABICHHYIO TEMY M PEIAOIIUM 0003HAYCHHBIEC 3aa4H.

O0beM YCTHOTO MOATOTOBJICHHOTO MOHOJIOTMYECKOTO BBICKA3bIBAHUSA JOJKEH OBITh HE
MeHee 25 TpesIoKeHUN U cofepkaTh He MeHee 15 eauHuIiy HoBo# jekcuku. OObeM MOATOTOBKU
MIPOYUX YCTHBIX OTYETOB — B 3aBUCUMOCTH OT UCXOJHOIO 3aJaHMUS.

Bo Bpemsi mpeseHTanmMuM oT4yeTa pasperiacTcs MOJIb30BAaThCA IUIAHOM, COAEpIKalmMm 3-5
KOPOTKHUX HA3bIBHBIX MPEAJIOKEHUH.
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O0paszer; opopmiieHHsI THTYJIBHOIO JIMCTa OTYeTa npuBeieH B IIpmiiokeHun 4 HacTOsIUX
METOANYECKUX YKA3aHUN.

OTueT O BBINOJIHEHUU CaMOCTOSATEIBHOW paboThl NpEACTaBIseTCs OOydarolIMMcs B CPOK,
CTPOrO COOTBETCTBYIOUIMH KalleHAapHOMY rpaduky yueOHOro mpoiiecca JaHHOW TUCIMIUIMHBEL. B
NEPHUOJ DK3aMEHAILIMOHHOM CECCUU OTYET Ha MPOBEPKY HE IPUHUMAETCSL.

[Ipu BO3BpaTe MNPOBEPEHHOW, HO HE 3aYTCHHOM pabOTHl OOYYArOIIMICS JOJDKEH BHECTH
UCIIPABJIEHUS] B COOTBETCTBHM C 3aMEYaHUSAMH INPENOAABATENs U NepeaaTs padoTy Ha MOBTOPHYIO
npoBepky. [Ipu oTnpaBke paboThl Ha OBTOPHYIO MPOBEPKY 00SA3aTENBHO MPEICTABIATh PaboOTy ¢
YKa3aHHBIMH B IIEPBBIN pa3 3aMEUaHUSIMU.

OTtueTsl, mpencTaBleHHbIE 0€3 COONIOACHMA YKa3aHHbIX TPaBWJ, Ha TMPOBEPKY HE
IIPUHAMAOTCH.
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