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Heas camocrosiTeqbHON padoThl 1o auctuiuimHe «Hemenkuit s3pIK (BTOpOM
WHOCTPAHHBIA SI3BIK PA3TOBOPHBIM KypC)» — 3aKpPENUTh TEOPETHUECKHUE 3HAHUS U
MPAKTUYECKHE HABBIKA B 00JIACTH HEMEIIKOTO SI3bIKA.

CamocrositenbHass pabora TpeOyeT OT o0O0ydarlierocs MpeaBapUTeIbHOTO
U3YYCHHs] JUTEpaTypbl U TPOoYMX HUHGOPMAIMOHHBIX MCTOYHHKOB, B TOM 4YHCIIC
MEpUOANYECKUX M3AaHnil 1 UHTepHET — pecypcCoB.

OcHoBHas nuTeparypa
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CamocrosiTenbHass paboTa mpeArnojaraeT MOATOTOBKY K  TECTHPOBAHUSIM,
HanucaHue 3cce; MOUCK MHPOpMalUy 0 TeMe; MOATOTOBKY MPe3eHTAIIHH.

[lepeyeHp TEM MNPAKTUYECKUX 3aHATUA NPEACTABIEH B HIKECIPUBEICHHOU
Tabuuiie.

Haszpanue tembl | Conepxkanue [lepeuenb caMOCTOSTENIHHOM PabOTHI
y4eOHOMU TEeMBbI
JUCIUTUIAHEI JTUCITUILINHEI B
KOMITETEHITUSX
1. Kontaktaufthahme | OK-4, OK-5 N3yuenue JIEKCUKO-TPaMMaTUYECKUX
Moienei u BBITIOJTHEHUE
TPEHUPOBOYHBIX 3aJIaHUN
2. Anstellung OK-4, OK-5 Nzyuenune JIEKCUKO-TPaMMaTUYECKHUX
MOJIEIeH " BBIIIOJIHEHHE
TPEHUPOBOYHBIX 3aJIaHUN
3. Produkte OK-4, OK-5 Dcce,TeCThl
4. Branchen und OK-4, OK-5 I/I3yquEIe JIEKCUKO-TPAaMMaTHYECKUX
Unternehmen MOJIeIEH ¥ BBITONHEHUE
TPEHUPOBOYHBIX 3aJIaHUN




S. Auftrag OK-4, OK-5 N3ydeHune 1eKCUKO-rpaMMaTHYECKUX
MO/JIEJIEN Y BBIIIOJIHEHHUE
TPEHUPOBOYHBIX 3aJaHUM.

6. Betriebsalltag OK-4, OK-5 N3yyeHue n1eKkCUKo-rpaMMaTUYeCcKuX
MOJIEJIEN Y BBIMIOJIHEHHUE
TPEHUPOBOYHBIX 3aJaHUI

7. Marketing OK-4, OK-5 N3ydeHune 1eKCUKO-rpaMMaTHYECKUX
MOJIEJIEN U BBIOJIHEHUE
TPEHUPOBOYHBIX 3aJJaHUN

TpeGoBanus K 0POPMIICHHIO OTYETA 10 CAMOCTOSITENILHOM padoTe.

OtueT Ao0MmKEeH OBITH BBINOJIHEH B MAIIMHOMKMCHOM BAapUaHTE B COOTBETCTBUU C
HOPMAaTUBHBIMU TPEOOBAHUAMH K OGOPMIICHUIO HAYYHO-UCCIIEIOBATEIbCKUX OTUYETOB.
Pekomenayembliii 00beM paboThl — 5-15 nevatHbix auctoB. Cnocod opopmuenus: 12-14
kerab, TimesNewRoman. Cnada — medaTHbIii BapuaHT Ha JiicTtax ¢opmata A4 ¢ oqHOU
CTOPOHBI.

OO6pazen; odhopmiieHUsT TUTYJIBHOTO JiMcTa oTuyeta mnpuBenéH B Ilpunoxenun 4
HACTOSIIMX METOJAUYECKUX YKA3aHUM.

OTyeT O BBINIOJTHEHUU CAMOCTOSATEIBHON PabOTHl MPEACTABIACTCA CTYJICHTOM B
CPOK, CTPOrO COOTBETCTBYIOIIMM KalleHJapHOMY rpaduky y4eOHOro mpoiiecca JaHHOU
TUCHMIUIMHBL. B  mepuoj 5K3aMEHAlMOHHON Cceccuu OTYET Ha TIPOBEPKY HE
IPUHUMAETCS.

[Ipu Bo3BpaTe MpPOBEPEHHOM, HO HE 3aYTEHHOW PabOTHI CTYACHT JOJKEH BHECTH
UCIIPABIICHUS B COOTBETCTBUM C 3aMEUaHHSIMHU TpernojaBaTelia U Mepeaarh padoTy Ha
MOBTOPHYIO NpoBepKy. [Ipu oTmpaBke pabOThl HA MOBTOPHYIO MPOBEPKY 00S3aTEIHHO
MPEJICTaBIATh padOTy C YKa3aHHBIMHU B MEPBBIN pa3 3aMeUaHUSIMU.

Otuetsl, NpeacTaBieHHbIE 0€3 COOMIOACHNS YKa3aHHBIX IPAaBUII, HA IPOBEPKY HE
IIPUHUMAIOTCSI.



IIpumep odopmiieHHs] THTYJIBHOIO JIHCTA OTYETA MO  CAMOCTOSITEIbHOM
paborte

AHO BO «MexnyHapoaHbiii 0aHKOBCKUN WHCTUTYT
Kadenpa rymanuTapHbIX U COIMATBHBIX AUCIUILTAH

OT4eT 0 BBIIOJIHEHUH CaMOCTOSTEIHHOM PaboThI
o auctuiuinHe « Hemenkuii 351k (BTOpOH MHOCTPAHHBIN SI3BIK PAa3rOBOPHBIN KypC)»
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